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A 3-0 win 
against HIV: 
CAN WITHOUT AIDS 
at the Africa Cup of Nations
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FROM 21 JANUARY TO 12 FEBRUARY 2012, 
GABON, TOGETHER WITH EQUATORIAL 
GUINEA, IS HOSTING THE WORLD’S 
THIRD BIGGEST FOOTBALL EVENT,
Orange Africa Cup of Nations - CAN Orange 2012 

But the excitement of this football fest must not shift our attention from the situation with the•	  
AIDS epidemic in Africa and the particular dangers this kind of mass gathering involves.

The Sylvia Bongo Ondimba Foundation for the Family is taking advantage of the media •	
coverage of this event to launch a campaign to raise AIDS awareness and mobilise action 
against it in Gabon and Africa as a whole, targeting young people particularly.

The campaign has been designed and developed by the Fondation. The Confederation of •	
African Football (CAF) is lending its support and has included CAN WITHOUT AIDS (CAN 
SANS SIDA) among the four official humanitarian causes for CAN Orange 2012.

     
      
     Everyone at their own level should be 
answerable for their actions and should 
think of the wellbeing of our communities 
and public health. (…) Information, 
prevention, protection, testing, 
care and respect are all necessary 
conditions for a clear victory against HIV: 
a 3-0 win against AIDS.    

CAN WITHOUT AIDS is: 
A broad AIDS awareness campaign taking advantage of the huge popular enthusiasm •	
around CAN Orange 2012,

A campaign supported by the Confederation of African Football as one of the four official •	
humanitarian and charitable causes of CAN Orange 2012,

A campaign designed and produced by The Sylvia Bongo Ondimba Foundation for the •	
Family, with the participation of two football icons, Samuel Eto’o and Didier Ovono,

A campaign calling for an outright victory against AIDS,•	

A campaign that will run throughout the CAN and will mark a first step in a Gabon-wide •	
mobilisation that will last until the end of 2012.

“

”

Sylvia Bongo Ondimba, First Lady of Gabon, 
1 December 2011, World Aids Day. 
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AIDS in Gabon: a widespread epidemic

Gabon has developed an epidemiological 
monitoring system for keeping track of the 
spread of the disease.

HIV/AIDS: the epidemiological situation  
in Gabon, 2009

Prevalence* : 5,2%
Persons living with HIV : 63 000
New infections: roughly 5 000 
Deaths: roughly 2 000

The AIDS epidemic in Sub-Saharan Africa

2/3 of world HIV-infected population (of whom 
61% are women)
90% of infected children
3/4 of world AIDS deaths
1.7 million new infections

Sources: 
«Rapport national de suivi de la Déclaration d’engagement sur le VIH Sida» – Ministry of Health, Social Affairs, 
Solidarity and the Family (March 2010) / Report ONUSIDA (November 2011)

* Prevalence: number of cases recorded in a given population at a given moment, as a percentage of total population.

COMBATING AIDS:: A PRIORITY

Improving access to •	 treatment for HIV infection by building treatment centres in each 
province;

Organising •	 HIV/AIDS awareness campaigns in the country’s provinces;

Free HIV/AIDS screening tests •	 for pregnant women, children under 15, school pupils 
and students, the unemployed, the destitute and pensioners;

Free anti-retroviral treatment •	 for HIV-positive persons in all treatment centres;

Free blood tests and treatment •	 of opportunistic infections for persons infected with 
HIV/AIDS, paid for by the national health and social insurance system (decree of 18 July 
2011);

Educational support and nutritional assistance •	 for children orphaned or made 
vulnerable due to AIDS and for destitute HIV-positive women living alone with their 
children;

A social marketing strategy •	 for condoms with the national betting organisation Pari 
Mutuel Urbain du Gabon, to improve distribution and condom use awareness; 

Continuous international action•	  in the UN Security Council in favour of the fight against 
the HIV/AIDS epidemic, with the adoption of a new resolution on HIV and the prevention of 
sexual violence, on 7 June 2011: this resolution invites United Nations member states to 
strengthen the fight against AIDS during peace-keeping operations.
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CAN WITHOUT 
AIDS campaign: 
strong, visible and close to the grass roots 
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POWERFUL VISUALS  

The CAN WITHOUT AIDS campaign will build on the popular enthusiasm •	 around 
the CAN Orange 2012 championship, with two visuals as powerful as the iconic figures they 
show: Didier Ovono, captain of Les Panthères of Gabon, and Samuel Eto’o, captain of Les 
Lions Indomptables of Cameroon.

Both African soccer stars are shown in black and white, •	 facing the camera, bare-
chested and looking straight into the viewer’s eyes. It was a matter of artistic direction to 
give these two photos the same elegantly powerful style. With their combination of physical 
strength and sense of closeness, created by the direct gaze, these pictures impress. Through 
the immediacy of visual language, both portraits transmit a message of health and an appeal 
for vigilance – as is underscored in simple, powerful words.

                                                                                      

Samuel Eto’o was photographed 
by Loïc Thébaud and Didier Ovono 
by David Ignaszewski.
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WORDS THAT HIT HOME

The verbal message is structured in three steps, using strong, simple words that hit home in the 
stadiums, on the posters and in the videos:

3-0: •	 in football, three-nil is a resounding score. This slogan expresses in football language 
the unambiguous victory over AIDS the Foundation aims to win.

CAN WITHOUT AIDS: •	 this slogan anchors us firmly in the event that serves as the 
campaign’s fulcrum: CAN Orange 2012, the great African football fest, should also convey 
hope.

Zero Transmission, Zero Deaths, Zero Discrimination: •	 the CAN WITHOUT AIDS 
campaign is in synergy with the strategy of UNAIDS, which states in its report of 21 November 
2011 that «in the next five years, smart investments can propel the AIDS response towards 
achieving the vision of zero new HIV infections, zero discrimination and zero AIDS-related 
deaths».

Top priority: the young

As the nature and tone of these activities shows, 
special attention is being paid to young people, 
because:
•				today’s	Gabonese	youth	will	build	the	Gabon	of	the	
future, and the Gabon of the future needs a healthy 
population committed to the country’s economic and 
social development.
•	 considering	 the	 high-risk	 behaviour	 observed,	
these youngsters are not fully aware of their 
responsibilities 

in matters of sex. It is not enough for information 
about sexual matters to be available to them. To 
be effective it must be participative. It must be 
attractive and constantly reinvented. To be heard, 
the message must use communication codes that 
match young people’s expectations. These few lines 
sum up the main thrust of the CAN WITHOUT AIDS 
communication strategy. 
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INTENSIVE MOBILISATION CLOSE 
TO OUR TARGETS

The campaign, first announced on World AIDS Day on 1 December 2011, will be unveiled on 6 
January 2012 by Sylvia Bongo Ondimba and all the partners involved. It will be running at peak 
performance from 21 January to 12 February, with the following activities:

Interactive audiovisuals
Videos - two lasting 8 seconds and one lasting 30 seconds – broadcast on all the city’s •	
screens (permanent screens at Port Môle, Montée de Louis, Immeuble Rénovation and 
screens in the fan zones), in the stadium and on all Gabonese TV channels;

Posters, postcards and stickers available all over town;•	

A website, •	 www.cansanssida.com, for viewing or downloading the creative output.

Direct communication with the population
Radio messages and SMS/MMS messages sent out by mobile network operators.•	

Two highlight events: 
Release of 50,000 red and white balloons on 23 January at the first match played in Gabon, •	
in Libreville,

Red-ribbon human chains on the pitch and in the stands at Omar-Bongo Stadium in •	
Libreville on 12 February, the final day the championship, with the participation of Sylvia 
Bongo Ondimba. 

Activities on the ground
Permanent presence around the stadium alongside the •	
other three charities approved by the Confederation 
of African Football (CAF).

Stands in the Libreville and Franceville stadiums •	
distributing goodies including tee-shirts, baseball 
caps, condoms etc.

Caravans manned by volunteers from activist •	
associations touring all Libreville’s neighbourhoods 
to inform, raise awareness, mobilise, distribute 
condoms and offer access to HIV tests.
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AN EMINENT PROMOTER: SYLVIA BONGO ONDIMBA 
FOUNDATION FOR THE FAMILY 
Founded in January 2011, The Sylvia Bongo Ondimba Foundation for the Family was born of 
the conviction of Gabon’s First Lady that family values must be extended to all areas of social 
life and that young people and women must play a full part in the country’s social and economic 
development. 

The foundation currently has three priority fields of action: 
Youth education, •	 including promotion of psycho-social welfare for teenagers and essential 
family values, civic sense and responsibility in young people; 

Greater independence for women, defence of women’s rights•	  and in particular 
support for widows, mother-and-infant health and microloans for women entrepreneurs. 

Integration of vulnerable people, •	 notably the disabled, care for vulnerable small 
children and reintegration of minors in detention; 

It was therefore only natural for The Sylvia Bongo Ondimba Foundation for the Family to become 
involved in combating AIDS, a scourge that affects the whole of Africa and is relevant to all 
three of the foundation’s areas of action: young people, women and the vulnerable.

The Sylvia Bongo Ondimba Foundation for the Family was active in designing, developing and 
financing the campaign. It threw its weight into the negotiations that led to the Confederation of 
African Football officially approving CAN WITHOUT AIDS and authorising the foundation’s use 
of the CAN acronym, which is the property of CAF.
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Samuel Eto’o, 
Captain of the Lions Indomptables of Cameroon, four times winner of the Golden Ball 
for the African Footballer of the Year. 

Considered one of the world’s best attackers and the all-time best African player, Samuel Eto’o, Il Re 
Leone as he was nicknamed at Inter Milan, began his international career in Majorca. Four years later 
he transferred to FC Barcelona and in 2009 helped them score a historic hat trick: Championship, 
Spanish Cup and League of Champions. That same year he became captain of the Lions Indomptables 
and signed with Inter Milan. The following season he became the first player in history to help win the 
Championship, national Cup and League of Champions two years running, with two different clubs. On 
19 August 2011, he joined FK Anji Makhatchkala with a three-year contract that made him the highest-
paid footballer in the world.
Since 2006, Fondation Privée Samuel Eto’o has been running a number of projects connected with 
school attendance, education, cooperation and child development, using football as a tool for social 
integration.
«Football has given me everything and I’m convinced that thanks to football I can give back to my 
people a part of what they gave me. That’s why my foundation sets out to work with every collaboration 
possible to be there with the people who need it most.»
www.samueletoo-officiel.com

TWO ICONIC SPONSORS: SAMUEL ETO’O AND DIDIER 
OVONO EBANG
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1. What led you to lend your name and image to the CAN WITHOUT AIDS 
campaign? 

I was asked by Gabon’s First Lady’s foundation. AIDS is a scourge that has been undermining Africa for 
decades and I think celebrities like me have a duty to act and tell young people they have to be more 
responsible. Gabon and Equatorial Guinea are organising the Africa Cup of Nations (CAN) this year. CAN 
is always a great festive moment in Africa but it’s also a good time for drawing attention to more serious 
issues like the AIDS epidemic. 

2. What drove you to get involved in the campaign?

It’s a cause that’s close to my heart as an African. Getting involved in this campaign is my way of thanking 
the Lord for the wonderful things that have happened to me, and sharing my success with others. I came 
from a poor neighbourhood too, you know. I’ve known people who got infected with AIDS because they 
weren’t properly informed and didn’t bother to protect themselves. I want to spare today’s young people 
from that fate. I’m lucky to have a profession that enables me to tell them you really have to be careful. 
We’re talking about their future. It’s important that they be aware of the issue.

3. Last August, you announced that Fondation Samuel Eto’o was opening a sports 
training centre in the Gabonese capital. Is that a link?

Let’s say the two things are complementary. In both cases what we’re trying to do is offer young people 
the chance of a future. Gabon has invested hugely in preparing for CAN and putting football in the 
spotlight. That’s why my foundation is opening the Libreville centre at the end of February. We’re going to 
recruit young talents and give them the means to express their potential. But of course those youngsters 
must first be in good health. That’s the very first precondition.ions.

4. Do you see this campaign as being in line with your own foundation’s 
purpose?

Yes, absolutely. What we want above all in Fondation Samuel Eto’o is to give children a smile. We want to 
give them the means to become somebody. But to become somebody you have to be in good health. In 
fact my foundation is going to build a paediatric unit at Laquintinie hospital in Douala, Cameroon. Without 
health there’s no hope. It’s a prerequisite for all my foundation’s actions.

5. What are your hopes for the CAN WITHOUT AIDS campaign? What is the main 
message you want to get across to young people?

The important thing is for as many people as possible to be made more aware and to join the cause. 
Once again, I think CAN is the ideal moment to win that 3-0 victory against AIDS. What I want to tell 
young people is that they mustn’t believe they’re invincible. AIDS exists. It’s devastating. They must 
protect themselves. Only that way can they win in life.
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Didier Ovono Ebang, 
Captain of the Gabonese national team Les Panthères

Didier Ovono started playing football in his native town of Port-Gentil. After a much-noticed performance 
in the African Juniors Cup with the Gabonese national selection, he played for two flagship Gabonese 
clubs in turn before joining the national team Les Panthères in 2003, at the age of 20. After a time 
with Fundacion Marcet of Barcelona, in July 2005 he signed with Alianza FC of Salvador and in 2006 
was voted best goalkeeper in Salvador and second best goalkeeper in Central and South America. In 
2007 he joined FC Dinamo Tbilisi of Georgia; with them he won a Champion title, a Georgia Cup and 
the national Super Cup in two seasons. In June 2009 he moved on to Le Mans in France with a three-
season contract. For his second season, coach Arnaud Cormier made him captain, a strong sign of his 
confidence in the Gabonese goalkeeper.
www.didier-ovono.com

TWO ICONIC SPONSORS: SAMUEL ETO’O AND DIDIER 
OVONO EBANG
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1. How did you get to lend your name and image to the CAN SANS SIDA (AIDS-
FREE Africa Cup of Nations) campaign? 

Mrs Sylvia Bongo Ondimba’s foundation contacted me to ask if I would take part in the campaign. I was 
honoured. Accepting that the foundation uses my image for the fight against HIV in my country was an 
obvious decision! 

2. What motivated you to get involved in this campaign?

I am lucky enough today to live a privileged lifestyle but I never forget where I come from. My country 
is very important to me. Helping the Gabonese population to be informed and protect itself against this 
serious problem is crucial. 
I have also been a victim of prejudice during my sporting career - being excluded for no reason. There 
is still so much prejudice about AIDS today; it’s unacceptable to be excluding sufferers from society.  
Informing people is also a way of combating misconceptions.

3. Why do you believe that a football player is well placed for sponsoring such a 
campaign?

Football is very important to the African youth. People watch us, take example from us and we must not 
disappoint our supporters.  As a goalkeeper, I know what courage is. Using this courage at all times in 
life is a good thing.  
Football is also a team sport which upholds basic values: respecting others, team spirit, etc. I have 
worked hard but I could never have succeeded without the help of others. Being part of our young 
people’s lives is essential! 

4. What do you hope the CAN SANS SIDA campaign will achieve? What is your 
main message for young people?

As a Gabonese national and captain of the Panthers football team, my country’s victory against AIDS is 
as important to me as the victory of our national football team. I made no hesitation in getting involved 
so that we can beat AIDS 3-0. It’s my way of giving back to the young people who are my fans, by being 
part of the CAN SANS SIDA message.



AFTER CAN: GABON WITHOUT AIDS

After CAN, The Sylvia Bongo Ondimba Foundation for the Family will continue its commitment to 
combating AIDS in Gabon with a campaign aiming to keep the essential messages in the public 
eye.

Over the remaining three quarters of the year, it will focus in turn on each of its «zero» messages: •	
zero transmission, zero deaths and zero discrimination;

In line with its commitments, the foundation will especially target pregnant women and the •	
children of HIV-positive mothers, with the goal of eliminating transmission from mother to baby;

The campaign will end on World AIDS Day in the last quarter of 2012.•	
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The Sylvia Bongo Ondimba Foundation for the Family
BP 12809
Libreville

Gabon
presse@fondationsbo.org

The Sylvia Bongo Ondimba Foundation for the Family logo is available for all its projects - including CAN SANS SIDA - as a 
signature conveying family values in all its areas of work. Designed by French-Gabonese artist Owanto, the logo represents the 
nursing mother, symbol of the Gabonese nation. Mother and child embody love and symbolise the future. “A mother is proud; 
she holds her head high and looks to the future. She is strong because she is the mother of a nation. She is universal. She 
carries her child and nurses it with her ancestral and divine knowledge. She gives life, she gives light.”  Owanto.




